VY 3 Rings
""" Shiraz

’ Press Highlights

2021

* 90 - JAMES SUCKLING, June 21, 2024

“A Fruity And Generous Red With Ripe Dark Berries, Bitter Chocolate, Cloves And Licorice On The Nose.
Intense And Succulent, With Generous Fruit And A Creamy Texture On A Medium- To Full-Bodied
Palate. Slightly Salty, Too. Spiced Finish. Drink Now.”

2021

* 91 - TASTING PANEL, April 2024

“This Shiraz boasts a rich and inviting profile highlighted by black fruit flavors of blackberry, blueberry, and
black currant, complemented by herbaceous notes of thyme and velvety spices such as mocha, vanilla,
and cloves. The bright acidity and soft tannins complement the bold flavors of black fruit, black pepper,
licorice, and earthy/tobacco notes.”

2017

* 90 - WINE SPECTATOR - November 2020

“Black licorice, star anise and huckleberry flavors are dense and juicy, with accents of chai, dried ginger,
cinnamon and tobacco. The tannins are firm but don't get in the way of the generous flavors. Drink now
through 2029. 5,000 cases made, 400 cases imported.”

* 90 - VINOUS - December 2, 2021

"Saturated ruby. Deeply pitched dark fruit preserve and vanilla aromas are complemented by suggestions
of woodsmoke and cracked pepper. Broad and fleshy in the mouth, offering plush cassis and cherry
flavors and hints of mocha and cola. Finishes long and smooth, with rounded tannins and a repeating
vanilla note."

2016

* 90 - WINE ENTHUSIAST - Dec. 2019

“The three rings of this label represent the members of the historic Hickinbotham family. Give this wine
time in glass to show off its layers of aromas: beet root, mocha, plum, currant and licorice, with dried mint
and tobacco leaf underneath. The palate brings a burst of juicy, plump fruit, toasty, somewhat flashy oak,
spice and fine, structured tannins.”

2013

e 92 - ‘Smart Buy’ - WINE SPECTATOR, Jan. 2015

Plush and expressive, with juicy black cherry, dark plum and roasted meat flavors that combine smoothly
on the long finish. Has depth and persistence. Drink now through 2020 .”
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